







































Branding of Regional Special Products and Area Image:
From an Empirical-Study Result about the Influence of the Degree of Recognition of Special
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Abstract：
In Japan recently, for the purpose of tourism promotion and the local revitalization, place branding, or establishment 
of local brands, is being called for. This paper discusses branding of regional special products from the ‘place brand’ 
point of view and argues the two kinds of branding are mutually related: the image of the place has an impact on the 
evaluation of the local product （place-of-origin effect）, while the character of the local product gives consumers the 
associated image of the place where the products originate （local product association）. This current study on food and 
meals is based on my previous study that found the importance of the food in general as a tourist attraction. This paper 
suggests that the relative effectiveness of the two depends on how well the place is known and the effect of strategic 
implementation from an empirical-study result about the inﬂuence of the degree of recognition of special products to the 







































































? ?? ??????? ??????????????? ????
??????.?????????????? ????? ??.????













































































図 2 ： 回答者の居住地域分布
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図 4 ： 和歌山県及び各市町の認知度 （N=516）
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図 5 ： 各市町の特産品の認知度 （N=516）
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図 6 ： 有田市のイメージ集計結果 （N=388）
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図 8 ： 和歌山市のイメージ集計結果 （N=492）
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図 9 ： 各イメージ項目平均値の県及び市町ごとの比較?????????????? ????????????????????????????????????????????? ???????????????
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